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Abstract: 

This research aims to analyze the perception of customers of the National Bank 

(Al-Ahly Bank and CIB Bank) regarding the roles of marketing 

communications experienced by these banks, in order to assess the efficiency of 

these communications and their impact on performance. The research follows a 

descriptive study approach and adopts the survey methodology on a sample of 

bank clients. Data was collected using a questionnaire form and applied to a 

sample of 400 individuals, equally divided between the two banks. The study 

found the following: 

Respondents were significantly exposed to integrated marketing 

communications used by Al-Ahly Bank and CIB Bank. A moderate level of 

exposure ranked second, accounting for about one third of the study sample, 

while a low of exposure ranked third and last. Statistical analysis revealed a 

high efficiency of the marketing communications practiced by (Al-Ahly Bank 

and CIB Bank), from the perspective of the surveyed individuals. This includes 

employee treatment, prompt completion of banking procedures, and the bank’s 

responsiveness to technological developments. The validity of the first 

hypothesis was confirmed, indicating a statistically significant relationship 

between the level of customer exposure to the bank’s integrated marketing 

communications (Al-Ahly Bank and CIB Bank) and the level of influence 

(positive) on them. 

The study also confirmed the second hypothesis, which indicated a statistically 

significant relationship between exposure levels to various types of marketing 

communications (advertising – personal selling – public relations – digital 

marketing) and their perceived effectiveness. Additionally, the study confirmed 

that the bank’s level of communication has a positive effect on client 

engagement and satisfaction, supported by statistically significant results using 

the Spearman and Pearson correlation test. Respondents had favorable attitudes 

toward (Al-Ahly Bank and CIB Bank) communication experience, and the 

results aligned with the interests of those who believe in the impact of such 

communications. 

Keywords: Integrated Marketing Communications – Public Sector Companies 

– Private Sector Companies  
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