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Abstract  

The study aimed to measure the impact of designing aesthetic elements in 

marketing website interfaces, when aligned with mobile usage patterns, on 

enhancing user satisfaction. This was achieved by evaluating visual appeal, 

content comprehension efficiency, detailed information readability, and 

satisfaction with the aesthetic aspects. The study adopted an experimental 

methodology by developing two versions of a marketing website: one 

employing traditional responsive design, and the other applying Mobile-First 

Design principles, considering touch interaction, limited visual field, and 

element placement within thumb reach. The study sample consisted of 60 first-

year students from the Faculty of Media and Communication Technology at 

South Valley University, divided into two independent experimental groups of 

30 students each. Each group was asked to interact with its assigned version of 

the website via mobile phone and then evaluate the experience using a 

questionnaire based on the Perceived Quality Model of User Experience. 

Additionally, behavioral and visual performance was tracked using the 

Microsoft Clarity tool. 

 The results revealed that the Mobile-First design model outperformed the 

traditional model by enhancing visual appeal, improving content 

comprehension, and facilitating detail readability, which in turn increased user 

satisfaction with the aesthetic design and led to a smoother and clearer 

experience in mobile environments. 

Keywords: User interface aesthetics, mobile usage patterns, user satisfaction. 
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